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Abstract

The research within this paper compares the positioning of students and corporate branding features

on higher education institution websites within the higher education systems of Denmark, England,

Germany, Ireland, Spain and Poland. The selection of countries reflects among other things different

governance regimes. The paper first outlines the analytical framework used for content analysis of the

extent to which evidence of the marketization of higher education is present on higher education

institutions’ websites—especially with regard to the positioning and construction of student

applicants. Secondly, it uses MANOVA to explain the variance by country and institutional type in

relation to the presence (or absence) of different website features. Analysis of higher education

institutions’ websites confirms the initial expectations about the link between market-driven higher

education governance structures and constructions of students as customers. Nevertheless, the
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variance in these overall trends is high. Despite the presence of corporate-style features on the higher

education institution websites and the linked understanding of students as customers, the

between-country and within-country differences reveal also sometimes even more dominant

alternative understandings of students and student applicants. In the systems with more academic

self-governance or with a state-centred mode of governance (usually mixed together like in Germany,

Spain or the state sector in Poland), students are seen either as novices in the academic community or

recipients of public service. The empirical findings presented in this article suggest that there is

considerable diversity in the portrayal of student applicants on higher education institution websites in

Europe, rather than a common construction as only consumers. (HRK / Abstract übernommen)
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